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We provide highly specialized and technical information that is key to
decision-making in the agricultural industry.

In 2021, we launched the 1%t Latin American Biostimulants & Redagricola
Biocontrol Congress, and since then, successful editions have been held in
Lima (Peru), Cancun (Mexico), Guadalajara (Mexico), and Santiago de Chile
(Chile), bringing together more than 6,000 professionals from five
continents.

In 2026, the congress will land in Ica, Peru, on September 2 and 3, in one
of Peru's most important agro-export hubs, where fruits are grown that
conquer the world’'s most important markets.

Biologicals Latam has positioned itself as the ideal platform for showcasing
knowledge and practices in the global biostimulant and biocontrol
industry, sharing up-to-date and innovative technical and commercial
information through its website
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OUR CONGRESS
IN NUMBERS

lca will host the most important event in the
bio-inputs industry in Latin America.

QNI @ N SN

and series

Followers

@) ETh @

attendees attendees



TICKET PRICES: In-Person Congress

USD 350 qinc. 1cv) USD 450 inc icv USD 550 inc.icv)

*Super Early Bird until May 2, 2026 *Early bird until August 2, 2026 *from August 3, 2026

TICKET PRICES: Online Congress

USD 200 inc.icv) USD 300 e iav)

*Early bird until August 2, 2026 *from August 3, 2026
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*Las medidas y ubicaciones de los stands son referenciales.
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SPONSORSHIP

TOP STANDS 12 M? (4x3) / (6x2)

¢ 20-minute talk in the Main Room.
¢ 10 in-person tickets.
e Welcome bag with materials.

¢ Brand presence in social media campaigns before,
during, and after the conference.

¢ 45-second promotional video in the Main Room.

USD 15.000 -+ 1gv
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PLATINUM

SPONSORSHIP

STANDS 12 M? (4x3) / (6x2)

¢ 20-minute talk in the Biologicals Latam
Room or Agtech Room.

¢ 8 in-person tickets.
¢ Welcome bag with materials.

¢ Brand presence in social media campaigns
before, during, and after the conference.

¢ 45-second promotional video in the
Biologicals Latam Room or Agtech Room.

USD 10.000 + 1gv
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GOLD

SPONSORSHIP

STANDS 12 M? (4x3) / (6x2)

¢ 5 in-person tickets.

¢ Brand presence in the pre-conference
campaign.

USD 8.000 -+ 1gv
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GOLD SALON / «

SPONSORSHIP
STANDS 36 M* (6x6)

¢ Brand presence in the pre-conference
campaign.

USD 8.000 -+ 1gv
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© STANDS 6 M? (3x2)

COFFEE

¢ 3 in-person tickets.

e Brand presence in the pre-conference
campaign.

COFFEE

USD 5.000 -+ 1gv
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 LANYARD B \VEL COME BAG /

USD 3.750 + IGV .1 USD 3.000 +IGV

« Printing of the logo on the event lanyard. : i *Logo printed on welcome bag.

o 2 tickets for your company staff. E E o 2 tickets for your company staff.

« Company brand presence in the pre-conference E E » Company brand presence in the pre-conference
campaign. ' ' campaign.

.........................................................

.........................................................

USD 2.500 + IGV .1 USD 2.200 + IGV

« Printing of graphics/logo on a charging totem. i E ¢ One-page advertisement in the event program.
e 2 tickets for your company staff. E E o 2tickets for your company staff.
« Company brand presence in the pre-conference E 1 e Company brand presence in the pre-conference

campaign. 0 i campaign.

..................................................................................................................




SPONSORSHIP

PLATINUM +

Stand size 12 m2
COMPANY TALKS

Biologicals
20-minute talk Main Room Latam or
Agtech Room

TICKETS

In-person tickets

Discount for extra tickets
PRE-EVENT PROMOTION
Your company logo on the Congress website

Brand presence as sponsor of the Congress on Biologicals Latam

and Redagricola social media Main Featured

Company logo in promotional advertisements for the Congress Mai Featured
in Biologicals Latam and Redagricola magazines Il CaLS X X X

PROMOTION DURING THE EVENT

Brand presence in promotional videos during the Congress X X X X X

Biologicals
Main Room Latam or
Agtech Room

45-second video about your company shown in conference rooms
during breaks

30-second video clip in a sponsored social media campaign by
Biologicals Latam and Redagricola

POST-EVENT ACTIONS

Company logo in thank-you video X X X X

X X

Logos in videos of recorded talks from the web conference X X X X

All videos of the event and company talks will remain on the platform
for 30 days after the conference ends.

1 post about your company on Biologicals Latam's social media
after the conference




Peru

» Paola Zapata
paola.zapata@redagricola.com
+51 993 050 689

* Nino Lachapelle
nino.lachapelle@redagricola.com
+51 959 716 893

» Tickets:
entradas.peru@redagricola.com

Chile

e Tomas Trebilcock
tomas@redagricola.com
+56 9 9032 3899

o Tickets:
entradas.chile@redagricola.com

Colombia / Mexico

e Maria José Kuhn
mjkuhn@redagricola.com
+51 997 652 445

» Tickets:
entradas.colombia@redagricola.com
mexico@redagricola.com
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biostimulantslatam.com



